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“Ubersexuality” Hits Suburban Spa Trend

Move over Metrosexuals..... there’s a new man in

town.

Ever since David Beckham brandished a pair of tweez

male grooming, macho, men all over the world have s
looked in the mirror to notice that years of neglec
ambivalence about their appearance was not what wom
attractive.

But move over “metrosexuals” there is a new man in
“Ubersexual”. More than just style,

ers and made
at up and

t and

en found

town...... the

dynamic, and the most

compelling men of their generations. They are confi
masculine, stylish, and committed to uncompromising

all areas of life

Southside’s luxury residential area is simply burst
Ubersexuals which is why ellespa, has dedicated one

to them. From Decemer 1, every Monday night from 7
10:00pm, Hong Kong'’s premier suburban spa transform

for men wanting to groom in privacy with familiar c
surrounding them. These include magazines that the
embarrassed to read, drinks they actually want to d

then obligingly sip through gritted teeth, and a me
options that don’t make them blush when booking.

Included on the menu are treatments such as sports
pedicures, macho mini facials and deep tissue massa
the more adventurous Ubersexual, there is a selecti
removal and trimming for those who prefer a less un

“If truth be told, even the best intentioned man wa
completely comfortable with the whole “metrosexualn
grooming” says ellepsa director Christine Smith-Man

he doesn't have to be because the ubersexual can st
fashionable, use products and guzzle beer with his

pub on a Friday night” she continues.
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seduce YOour senses

According to a recent poll, the top 10 ubersexuals include Guy
Ritchie, Pierce Brosnan, Ewan McGregor, Donald Trum p and George
Clooney with U2's lead singer Bono topping the list at number 1.
- more —
Metrosexual or Ubersexual? How to Spot the Differen ce
- Both are passionate, but the uber is passionate abo ut causes
and principles, while the metro is mostly passionat e about
himself
- The uber spends more time grooming his mind than hi s hair
- Both treat and respect women as equals, but the ube r

considers other men, not women, his best friends

- The uber is more sensual and not at all self-consci ous; he
doesn't need other people to tell him he’s sexy — n or does
he plan his errands around which shop windows offer the

best reflection

- The metro gets design tips from the Fab Five; the u ber gets
them from his travels and interest in art and cultu re

- The uber knows the difference between right and wro ng and
will make the right decision regardless of what oth ers
around him may think; the metro knows the differenc e
between toner and exfoliant — and worries that he's using

yesterday’s brand
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